


Color Analyzing Tool

Instagram
Likes: 7
Comments: 0
Shares: 0
Saves: 1
Accounts reached: 50

Facebook
Reactions: 0
Comments: 0
Shares: 0
Impressions: 12
Reach: 9 people
Clicks: 2

LinkedIn
Reactions: 0
Comments: 0
Reposts: 0
Impressions: 6
Clicks: 0
Views: 4

TikTok
Likes: 2
Comments: 0
Shares: 0
Saves: 1
Viewers: 25

● Useful information about 
a helpful social media 
and branding tool

https://www.instagram.com/p/Cr1ETGxMd-1/


Analyzing Emilie Kiser

Instagram
Likes: 8
Comments: 4
Shares: 0
Saves: 0

Facebook
Likes: 0
Comments: 0
Shares: 0
Saves: 0

LinkedIn
Reactions: 0
Comments: 0
Reposts: 0

Twitter
Likes: 0
Comments: 0
Retweets: 1
Saves: 0

Top Reach

● Relevant
● Shows face
● Popular figure

https://www.instagram.com/p/Cr_s688Lo5r/


ChatGPT Strategy Instagram
Likes: 11
Saves: 0
Shares: 0
Comments: 0

Carousel

Facebook
Impressions: 13
Likes: 0
Saves: 0
Shares: 0
Comments: 0

Twitter
Impressions: 26
Likes: 0
Retweets: 0
Comments: 0

LinkedIn
Impressions: 15
Likes: 0
Saves: 0
Shares: 0
Comments: 0

Tiktok
Impressions: 237
Likes: 6
Saves: 0
Shares: 0
Comments: 0

https://www.instagram.com/p/Cr33MvoADE6/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==


2nd Best 

Engagement

Instagram
Likes: 10
Comments: 2
Shares: 0
Saves: 0

Facebook
Likes: 0
Comments: 0
Shares: 0
Saves: 0

LinkedIn
Reactions: 1
Comments: 0
Reposts: 0

Twitter
Likes: 0
Comments: 0
Retweets: 0
Saves: 0

● About a new platform, 
relevant for social media 
managers

● Saveable, good for 
people to look back at

● Helpful information, 
giving actionable ideas

11 total accounts engaged, 53 
accounts reached, 4 profile 
visits



Hootsuite Scheduling Tool - Reel
Instagram
Impressions: 63
Likes:4
Saves: 0
Shares: 0
Comments: 0

Facebook
Impressions: 257
Likes: 1
Saves: 0
Shares: 0
Comments: 0

Twitter
Impressions: 23
Likes: 0
Retweets: 0
Comments: 0

LinkedIn
Impressions: 9
Likes: 1
Saves: 0
Shares: 0
Comments: 0

Tiktok
Impressions: 15
Likes: 1
Saves: 0
Shares: 0
Comments: 0

https://www.instagram.com/reel/CsJoYb1L_Uj/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==


2nd Best Reach

Analyzing “We’re Not 

Really Strangers”

Instagram
Likes: 2
Comments: 0
Shares: 0
Saves: 0
Accounts reached: 181

Facebook
Reactions: 0
Comments: 0
Shares: 0
Impressions: 15
Reach: 191 people
Clicks: 2

LinkedIn
Reactions: 0
Comments: 0
Reposts: 0
Clicks: 1
Impressions: 19

Twitter
Likes: 0
Comments: 0
Retweets: 0
Impressions: 26
Engagements: 5

TikTok
Likes: 5
Comments: 0
Shares: 0
Saves: 0
Viewers: 80

● Gives ideas for 
different/new social 
media strategies

https://www.instagram.com/p/Csb56cugZEe/
https://www.instagram.com/p/Csb56cugZEe/


When should you use retargeting ads?

Lowest engagement/reach

Instagram
Likes: 2
Comments: 0
Shares: 0
Saves: 0

Facebook
Likes: 0
Comments: 0
Shares: 0
Saves: 0

LinkedIn
Reactions: 0
Comments: 0
Reposts: 0

Twitter
Likes: 0
Comments: 0
Retweets: 0
Saves: 0



Instagram
Likes: 5
Comments: 0
Shares: 2
Saves: 0

Facebook
Likes: 0
Comments: 0
Shares: 0
Saves: 0

LinkedIn
Reactions: 0
Comments: 0
Reposts: 0

Twitter
Likes: 0
Comments: 0
Retweets: 0
Saves: 0



Analyzing Emily Mariko - Reel
Instagram
Impressions: 51
Likes: 4
Saves: 1
Shares: 0
Comments: 0

Facebook
Impressions: 264
Likes: 5
Saves: 0
Shares: 0
Comments: 0

Twitter
Impressions: 14
Likes: 0
Retweets: 0
Comments: 0

LinkedIn
Impressions: 4
Likes: 0
Saves: 0
Shares: 0
Comments: 0

Tiktok
Impressions: 43
Likes: 1
Saves: 0
Shares: 0
Comments: 0

https://www.instagram.com/reel/CskEUyeA_uk/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==


Instagram Down News Instagram
Likes: 3
Comments: 0
Shares: 0
Saves: 0

Facebook
Likes: 0
Comments: 0
Shares: 0
Saves: 0

LinkedIn
Reactions: 0
Comments: 0
Reposts: 0

Twitter
Likes: 0
Comments: 0
Retweets: 0
Saves: 0



Creator Source Reel

Best Engagement

● 3rd overall reach (192 accounts)
● 2nd best engagement overall (16.3% 

ER)
● Longer caption that provides additional 

information 
● 4 saves
● Reached 153 non-followers vs 39 

followers

Facebook
Reach: 451
Likes: 1
Comments: 0
Shares: 5 (to FB Groups)
Saves: 0

LinkedIn
Impressions: 20
Reactions: 0
Comments: 0
Reposts: 0

Twitter:
Impressions: 13
Likes: 0
Comments: 0
Retweets: 0
Saves: 0

TikTok
Impressions: 114
Likes: 3
Saves: 0
Shares: 0
Comments: 1

Instagram:
Reach: 192
Plays: 210
Likes: 12
Comments: 3
Shares: 0
Saves: 4

https://www.instagram.com/reel/Cst3lA7M9hH/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==


Performance & KPIs



Primary Goal: Increase 
Engagement by at least 2% 
throughout all of Stratezine’s 
account.

Secondary Goal: Create a 
loyal following that finds our 
content valuable.

Overall ER

5% 20% 4.14%
We have reached +4,133% more 

accounts compared to the previous 
month. Now that we have that reach, 

we need to implement more 
engagement to reach our goal of a 2% 

increase. 



Content performance based on ER%

Carousel posts perform better when it comes to engagement 
per reach. Reels are made for reach thus the engagement rate 
per reach will be lower for these kinds of posts. So if your goal 
is engagement carousels are better, but if the goal is reach 
then reels are better. Overall both reach and engagement are 
important and needed on the channel. 

Disclaimer: this is not including any posts before tags were 
added to them. 

This is not filtering in the number of posts per each content 
topic. Ex. There was only one platform post, but it’s showing 
as the largest engagement rate compared to tools & reverse 
engineer which have 3 posts in them.  



Between 30-50 seconds is our best reel length by 
engagement. However, we haven’t had very many short 
reels under 30 seconds. This could be a potential 
opportunity for growth. 

Captions between 25-50 words have the best 
engagement rate per reach. This is because the 
longer the caption the more opportunity you have to 
include keywords. We haven’t really explored writing 
captions with 50+ words. However, this is an 
opportunity for us to explore and see if it is more 
effective. 

Content performance based on ER%



Major Wins

● We created 3 of the top 4 posts with best reach
● Engagement went up 181% more accounts than March 

21- April 23
● We got 154 profile visits



Opportunities 

● Create more creator tool and how-to videos 
● Reaching out to other social media creators to ask to 

collaborate
● Use longer captions with more keywords 
● Creating reel under 30 seconds



Instagram Community Engagement

Emilie Kiser Video

Lemon8 Carousel

Creator Source Video



TikTok Community Engagement

Creator Source Video



FB Community Engagement



Facebook 
- best/worst post

- reasons why
- opportunities

Results? Top performing posts



Facebook 
- best/worst post

- reasons why
- opportunities

Facebook Reach

5 New Followers



Platform Performance: LinkedIn

Engagement Rate: 9.09%



Community Engagement: LinkedIn



Platform Performance



Community Engagement: Twitter

Top Performing Engagement



Road Blocks 

● We are having a hard time getting reach and getting to the 
right target audience. There’s no growth without first getting 
reach.

● Is our content good enough? There are so many ideas and 
things to try, but testing to find best practices takes time. Time 
that we don’t have much of since this is only a 3 month class. 

● Agorapulse is not reliable for getting things approved and 
posted


